ROANOKE VALLEY ASSOCIATION OF REALTORS
ADVERTISING RULES AND REGULATIONS

Effective August 1, 2010
Revisions are highlighted
ARTICLE | - INTRODUCTION

These guidelines encompass all real estate -edetattivities whether conducted in person, eleatedly
or through any other means and all advertisintuding, but not limited to, newspaper, display atsgazines,
billboards, banners, telephone directory, yardsigamphlets, mailers, TV, Internet and radio.”

These Rules and Regulations have been compiledtfre following sources as a service of the Adsery
Advisory Committee of the Roanoke Valley Assoaatof REALTORS.

. National and State Association of REALTORRB\R and VAR).
. Code of Ethics and Standards of Practice.

. Federal Truth-in-Lending Act, Regulation Z

. HUD

NOTE: It would be a good practice to retain a copplbhdvertisements submitted to the media sodf th
media changes or omits something in your ad so asake it in violation of the Advertising Rules &
Regulations or the Truth-in-Lending Act, you wilive proof to present to show that the advertising
violation was not your fault.

ARTICLE Il - PROFESSIONAL STATUS DISCLOSURE

A- All firms and/or offices engaged in the advarigsof real estate in any media shall affirmativehd unmistakenly
disclose their professional status by includinthieir advertisements descriptive words such as RE2R, Real
Estate Broker, Realty, etc. or a legible REALTORBdo

B- Any advertising done by a licensee on behalf of ganyy must disclose that he/she is a REALTOR loicansee.
If a firm telephone number is used in any ad, tira'é name must be used.

C- The preferred term REALTOR or REALTORS should appeall ads and must, if used, appear in all CARIT
letters. Wherever feasible, include the REALTOR bkgin

D- Always separate the term REALTOR from your namen faame, and or specialty with punctuation. Douss
descriptive words to modify the term REALTOR. Usdot or dash to separate any descriptive word fhem
term REALTOR.

DO USE ... DO NOT USE ...

John Jones, REALTOR John Jones REALTOR

Better Homes Realty, Inc., REALTORSBetter Homes Realty, Inc.
REALTORS

Rod Smith, Inc., REALTOR Rod Smith REALTOR

Commercial Real Estate Sales Commercial REALTORS

Residential Real Estate Sales Residential REALTORS

E- ALL ADVERTISING IN ANY MEDIA (including yard signs) by a REALTOR, in which he or she has any
interest (whole or part) in a property, that isNIted and marketed by a duly licensed real edta, must fully
disclose the fact that he or she is an owner/ REAR or owner/agent, or words to that effect. bpperty is listed
through the REALTOR'S firm or another licensednithere is no requirement to disclose ownership in
advertisements directly related to that properovjged the name of the listing company is includsdgart of any



advertisement. REALTORS are still required tacltise their owner/REALTOR or owner/agent statusyiiting,
in any purchase agreement.

F- THE PROPER TERM FOR MEMBERS of the AssociatdfREALTORS to use is the word REALTOR.
There are no other proper terms. There are nolLRER Associates. Check your business cards fairacy.

ARTICLE lll - COMPANY NAMES IN ADS

A- All ads for listed properties must have the congfem name. The firm name must appear as it agpmathe
firm's broker's license unless an "assumed nami&enbas been properly filed. For instance a frhose name
is Better Homes Realty, Inc. MAY NOT use Better HmnRealty in an ad without the Inc. NOTE: Thifois
your protection as well as for the protection & gublic.

B- All advertising must be under the supervision @f phincipal broker or supervising broker and in tlaene of the
firm. The firm’s licensed name must be clearly églbly displayed on all advertising. Firm’s namest be
clearly readable by the general public.

C- All online advertising, including firm and/or persa promotion by REALTORS shall disclose the firmésne,
the city and state in which the firm’s main offisdocatedand that REALTOR's state(s) of licensure in a rigadi
apparent manner.

ARTICLE IV — ACCURACY IN ADS

A. All advertising must be accurate and must natiead.
EXAMPLES:

1. "$5,325.00 take over loan" cannot be writt&5,000.00 buys this dream home."

2. A home that has been listed for 2 weeks or rhgrine same REALTOR shall not be submitted for atisiag
as “Just Listed”.

3. A piece of property having 4.95 acres canecadvertised "5-acre tract."
4. A home priced at $55,000 cannot be advettiBeiced in Mid-50's." You must give exact price.

5. "Take over Loan" is misleading if it is usedhwegard to a loan that cannot be feasibly takem.dvXAMPLE
- A $70,000 home with a $15,000.00 loan balanemtsa take over, unless the amount needed to tadetioe
said loan is clearly stated. In a case wheregh®ining balance is less than 50% of the sales phe amount
of the remaining balance should be stated in theMidleading advertising damages the credibilitald
REALTORS.

For additional information on “Take Over” loarsee ARTICLE V-A, EXCEPTION to item 5.

6. Itis misleading to advertise property as "FaleSif it has been sold and transferred.
7. ltis aviolation to advertise a property ag '$ale" if it has not been offered for sale witliséing agreement.

8. Wording in ads which can mislead the public anthi&e unfair advantage of fellow REALTORS may
include: a. An individual agent cannot use thedv&xclusive" singularly or with any word or pheathat
indicates you are the only Agent or REALTOR thayrshow or sell that property
(i.e., on signs the exclusive rider cannot be plawext to the agent's name).
b. A company can advertise that it is the exclusivetgnot exclusive Agents, because a company
is singular not plural.
c. You cannot use the word "only" in any ad which wbunlislead the public
EXAMPLE — DO NOT USE “Call Agent only, Joe Doe”.oM are not the only Agent.



9.All REALTOR advertising which displays the phatba non-REALTOR must identify which persons in

the photo are REALTORS.

B. REALTORS are not licensed to sell personapprty.

1. Mobile homes or trailers on leased lots caneacadvertised with company name.
EXCEPTION: a. If a mobile home and the land iseased as real estate, the trailer and
land can be advertised by a REALTOR.

C. REALTORS shall not advertise or permit any paremployed by or affiliated with them to advertis¢éed
property in any medium (e.g., electronically, primadio, television, etc.) without disclosing theme of the
REALTORS's firm in a reasonable and readily appaneanner.

ARTICLE V — TRUTH —IN-LENDING

A — TRIGGERING FULL DISCLOSURE

The following does not begin to cover the full seay the Truth-in-Lending Act as it affects our imess. It is our
interpretation of the Truth-in-Lending Act and ajyestions you have about compliance should be gdyopieected to
legal counsel or the Federal Trade Commission.

When one or more of the following statements apgpaaan ad, full disclosure is “triggered” andadit
information must be disclosed; otherwise the adsement is considered deceptive or unfair. NOTEHA-in-
Lending disclosures must be grouped together aeskbpied clearly and conspicuously.

IF ANY OF THE FOLLOWING APPEARS IN THE AD ...

THEN YOU MUST DISCLOSE ALLOF THE FOLLOWING
INFORMATION ...

1. the down payment required, expressed in dollars or
percentages.
EXAMPLE: "$1,000.00 down, "10% down", “$0 down

2. the amount of any installment payment.

EXAMPLE: $400.00 per month "

3. the number of installments or period of payments.

EXAMPLE: "30 year financing", "360 payments"

»

the amount (in dollars) of any finance charge.

EXAMPLES: points, fees, or other finance clearg

5. When advertising an assume loan and the word
“assume” is used, there must be a full disclosure
following.

(“Assume” differs from “Take Over” as follows. Wih

Assumed loan the terms remain the same as estadbligtth

the current borrower. In a Take Over loan the teramd

conditions may be re-negotiated.)

SEE EXCEPTION BELOW

6. The use of a simple rate of interest.

EXAMPLE: “7% loans available”.

» The cash price.

» The dollar or percentage amount of the down paymea
clear statement that no down payment is reduir
(“$1,000 down, “$10% down”, $0 down”)

 The dollar amount of the loan or mortgage musitated
unless it may be easily calculated from the ad.
EXAMPLE: 1.Cash price $50,000, 10% down pegin
(loan amount would be $50,000 less 10% or,CR15.
EXAMPLE: 2. Cash price $50,000, $10,000 dow
payment (loan would be $50,000 less $10,008410,000).

» The amount of finance charge expressed as an u#nn
Percentage Rate” (Finance charge of 8 %% AHRE type
size for these words and numerals used in threadbe no

smaller than those used for stating the simplaantgage
rate of interest.

« The number, amount and due date or period of patgme
scheduled to repay the delfor instance 360 monthly
payments of $240 including principal, interéakes and
insurance. This must be clearly defined.

EXAMPLE: $240 including principal, imest, taxes
and insurance. PITI may be abbreviated

e The deferred payment price (using that term), pixoethe
case of a sale on a dwelling or a loan secureal firgt lien
to purchase that dwelling. This rule applietotcsales.




EXCEPTION -To item 5, above - "Take Over Loanf'a property is being advertised as a "Take Ovearl, band if there is a
second deed of trust; and if the amount of cashke over the loan is determined by the differdmetsveen the combined first and
second mortgages and the price; and if you chapstate the monthly payment; then the paymentdtatest include the monthly
amounts of both the first and second mortgagetheltash needed to take over the loan is detednipesubtracting only the first
mortgage from the price, and if you choose to aikethe monthly payment, then the first mortgaggnpent only need be stated.

EXAMPLE — 1. Price: $37,500.00 First Mortgage6&00.00 $250/mo P.1.T.l. Second Mortgage

$7,000.00 110 mo. P.l.
2. If you advertise $4,500.00 is needed to take thesloan, you cannot state monthly

payment as $250/month. If you advertise $10.0 cash needed, $250/month is the
correct payment.

EXAMPLES OF FULL DISCLOSURE include:
1. Cash price $35,000.00, $1,000.00 down paymentn@&tthly payments of $240.00 including
principal, interest, taxes and insurance, 8-1/28ual Percentage Rate including 1/4% Mortgage

Insurance Premium.

2. Cash Price: $58,990.00, no money down. 360 aqoathly principal, interest, taxes and
insurance payments of $453.00 for 30 yearsld?® Annual Percentage Rate.

B. FOLLOWING TYPES OF GENERAL PHRASES IN AND OF BMSELVES WILL NOT TRIGGER
FULL DISCLOSURE. These include:

1. the price of the home ("from $39,950.00", [tag as $39,950.00").
2. “low down payment”, “low cash weel”, “no down payment”.

3. general non-specific statements referring tcatkaglability of financing. The phrases "FHA, VA
and conventional financing available"; "liblem@ortgage rate available”; "bank financing avaigdb

and "easy monthly terms" aceeptable.
4. phrases such as "closing costs includedle price" are acceptable and do not triggerasure.

5. when advertising Property for Sale and the wbialse over loan" are used, there need not be full
disclosure and you may advertise certain items"likenthly payment” or "amount to take over loan"

and "finance charges".

6. statements that subsidies are available to ioebyaseller if no specific interest rates or terans

given.
EXAMPLE - $1,500.00 Decorating Allance to be paid by seller.

7. Simple Interest Rate. An advertisement maystaimple interest rate if the Annual Percentaafe &
stated conspicuously. Full disclosure would notrlgggered as long as no other information is gjven

- down payment, monthly payment, etc.

C. ANNUAL PERCENTAGE RATE ON ADJUSTABLE RATE MORTAGES (including Re-negotiable
Rate Mortgages and Shared Appreciation Mortgagtdsowi Negative Amortization). If Annual Percentage
Rate offered may increase after consummation, dlderrtisement must state so.
EXAMPLE - 13% Annual Percentage Rate, subjeattoease after settlement.

NOTE: Be very careful when advertising adjustable matetgages and be certain you note these rates are
subject tachange.



D. ANNUAL PERCENTAGE RATE ON FIXED BUYDOWNS. Whemore than one simple interest rate is
applied to the transaction, these rates may bertisied if all the interest rates and the limitexdrt during
which the rate applies are disclosed and the APstaited.

EXAMPLE:
10% first year 11% 2nd year 126 year
13% remainder of loan 13% AnnRetcentage Rate

E. GRADUATED PAYMENT LOANS AND MORTGAGE INSURANCE. If an advertisement requiring
disclosure promotes a mortgage in which paymeamtg, then the advertisement must state the nunmizkr a
timing of the payments, the largest and smallagtments, and that other payments will vary betwbese
amounts._ EXAMPLE(Printed clearly and conspicuously) $60,000.8l@s price, $10,000.00 down
payment, Annual Percentage Rate of 9%, 360 moptyynents, the first 60 payments vary from $303000
$405.00. The remaining 300 payments are $43aid@ipal and Interest. Taxes not included.

NOTE Annual Percentage Rates must be accurate: eadgt in the Valley can figure the Annual Percgata
Rate for you if you do not know.

ARTICLE VI — FAIR HOUSING

The following does not begin to cover the full regments of the Federal Fair Housing Act as ittesddo real estate.
The information and examples are given as guideliodollow. Any questions you have about comgl@should be
properly directed to legal counsel or to HUD.

A.

IFYOURADIS ... THEN ....
» four (4) column inches or larger (Four The Fair Housing logo or the words “Equal Housing
column inches would be the width of a singlédpportunity” must be included.
column and 4 inches long or, where more
than one column is used, the combined lengthEXCEPTION: The Printers Waiver appears
of the columns used.) somewhere in the publication.

« areal estate brochure, regardless of size. | The Fair Housing logo or the words “Equal Housing
Opportunity” must be included.

» a real estate billboard. The Fair Housing logo must be included.
* a magazine ad. The Fair Housing logo can be omittedhe Logo
and The Printers Waiver appear somewhere in the
publication.
* a brochure or flyer for REALTOR to The Fair Housing Logo can be omitteldowever if
REALTOR use only. the brochure or flyer is displayed publicly or used

promote the property in any fashion except
REALTOR to REALTOR, the Fair Housing Logo g
the words “Equal Housing Opportunity” must be
included.

=

B. In any form of advertising, requirements or distnations based on a person's race, color, oaligi
national origin, sex, elderliness, handicappedistair familial status (persons with children) are
prohibited. The legal name of an entity that corgta religious reference (i.e. Roselawn Catholic
Church) or those containing a religious symbol ksag a cross standing alone) which indicate aioeisy
preference may be used provided a disclaimer ladied in the ad. Property that is exclusively for
elderly may be advertised as such as defined bi#tienal Housing Act. Handicapped has been defined
to include persons with AIDS.



EXCEPTIONS such phrases as "bachelor apartment”, "mothemirsiate", “desirable neighborhood”,
“family room”, “fourth floor walk-up”, “great view, “jogging trails”, “master bedroom”, “no bicycles
allowed”, “non-smoking”, “quiet streets”, “walk-idloset”, “walk to bus stop”, and “wheelchair ramge
permitted. Also acceptable are such secularizedstas “Santa Claus”, “Merry Christmas”, “Easter
Bunny”, and “Valentine’s Day".

ARTICLE VII - SIGNS

A. Directional Signs — Use of the generic directibsign

IF YOUR LISTING IS IN ... THEN ...
Salem No directional signs are allowed.
Roanoke County Only the RVAR generic directional sign can be used.

Only MLS ID’s may be used to identify sign ownefshi
RVAR members who do not belong to MLS may use thejr
initials. Identifiers may only be placed in theasp
provided on the sign. ldentifying letters may lmenmore
than 1 % inches high

NOTE: No company names, phone numbers or other
identifying marks may be used.

Only one sign per corner is permitted.

EXCEPTIONS: 1-The day of an open house, company
directional signs indicating the “Open House” canused

but theymustbe removed immediately after the open house.
Roanoke City or the Counties of Bedford, Company directional signs or the generic directi@ngn

Botetourt, Craig, Floyd, Franklin, can be used with the approval of the owner of topgrty
Montgomery or other areas served by thewhere signs are placed.
RVAR

1. All directional signs are to be removed immeagliaupon a property being sold or designated as
"SOLD", "UNDER CONTRACT", "CONTRACT PENDING", orRESERVED".

B. OPEN HOUSE SIGNS left on properties will beaavertising violation. This is misleading to th&bpc.
Any “Open House” sign, directional or otherwisepishibited on any day except the day of the opmrsé.
EXCEPTION: A day/time Open House sign may be plamethe subject property onlyzor examplé'‘Open
Sunday 2-5" may be placed on the property itsatfrgo the day of the open house. Open House sdirectional
or otherwise, may not be placed on propertiesdibteanother firm. On the date of an Open Houpendouse
directional and company signs may be placed orcamyer, with the approval of the owner, but mustémaoved
immediately after the open house.

C. Only the “For Sale” signs of the listing brokeay be placed on the property. Prior to closomdy the “Sold”
sign of the listing broker may be placed on thepprty, unless the listing broker authorized thepevating
(selling) broker to post such a sign.

D. ALL ADVERTISING IN ANY MEDIA (including yard sigs) by a REALTOR, in which he or she has any irsere
(whole or part) in a property, that is NOT listatlanarketed by a duly licensed real estate firmgtriwlly
disclose the fact that he or she is an owner/ REDRTor owner/agent, or words to that effect.

E. FINES FOR SIGN VIOLATIONS: Fines of $50 per violai become effective AFTER the first violation
for the following;

-6-



1 — Using company signs as directional signs iasamhere only RVAR’s generic directional
signs are permitted.

2 — Putting “Open House” directional signs iaqd on any day except the day of the open house.

3 — Making any visible changes to RVAR'’s genelirectional sign. EXCEPTION: A “For Rent”
attachment may be placed over the “For Sale” aféfacoRVAR generic directional sign.

F. Appeal of Sign Violations

Appeal of any violation may be made by the agensidgymission of a written request for appeal dird¢tethe
committee within 10 business days, along with attemi explanation, copy of the Violation Notice aady
pertinent attachments. Review of the appeal sleathbde at the next called meeting of the commitldes agent
will be advised of the determination within sev@ ljusiness days of the meeting.

The Advertising Advisory Committee, upon receipttlo¢ written appeal, shall review the violation siolering
all information supplied by the agent and takegppropriate action.

If the Advertising Advisory Committee denies thepagl, the agent may re-appeal the violation by sitimg a
written request to the Board of Directors withinetwy days from receipt of notification of the ddnigDnly
those materials and information which were avadabd the Advertising Advisory Committee when the
Committee made its decision will be considered tmy Directors. The Advertising Advisory Chairpersaiti
present a summary of the violation and appeal ¢éoDirectors. The Directors may vote to either ughar
overturn the decision of the Advertising Advisorpr@mittee with regards to the appeal. The agenit vl
notified of the Directors’ determination within v (7) business days of the Directors’ meetinge @éacision
of the Directors is final and binding and is nobjgat to further review.

G. Payment of Fines

If an appeal is filed and the decision of the Adigang Advisory Committee is upheld, payment of fime is due
within 30 days of the date of the appeal decision.

If no appeal is filed, payment of the fine is duéwn 30 days of the date of the violation notice.
Fines unpaid one (1) month after an appeal has filedrand denied, or if no appeal is filed, fronetdate of the
violation notice, may result in the suspension AR membership as defined in Article X, Section fotlwe
RVAR Bylaws.

H. Sign Ownership
In cases where ownership of signs, that are imatimh of RVAR Advertising Rules & Regulations, cantre
clearly defined sign retrieval or correction wik beferred to the broker of the firm to whom thgnsbelongs.
Signs, in violation, are required to be retrieveccorrected within 3 business days. In the evieatsign is not

removed within this time frame broker will be asssba fine of $100.

Article VIII - WEBSITES/ONLINE ADVERTISING

A. All online advertising, including firm and/or monal promotion by a REALTORshall disclose the
REALTOR'’s name, firm’'s name, the city and statevirich the firm’s main office is located, or, if
applicable, firm’s branch with which REALTOR is #itited, and the state(s) of licensure in a reastena
and readily apparent manner.

B. The obligation to present a true picturegpresentations to the public includes
information presented, provided, or displagadREALTORS” websites. RALTORS® shall use



reasonable efforts to ensure that information udiclg listing status, on their websites is curr&vhen it
becomes apparent that information, including Igtitatus, on a ®LTOR®'s website is no longer current or
accurate, RALTORS® shall promptly take corrective action.

If firm/REALTOR owns and/or controls website, vigola page must include required disclosures ortiink
disclosures. When a third party controls the web&irm/REALTOR shall make timely written requests
updates reflecting material changes to listingustat property descriptions.

All listing information shall indicate in a readilysible manner the date that the listing inforroatwas last
updated.

C. REALTORS” obligation to present a true picture in their adising and representations to the public
includes the URLs and domain names they use, atdyits REALTORS” from: 1) engaging in deceptive or
unauthorized framing of real estate brokerage wess 2) manipulating (e.g., presenting content
developed by others) listing content in any wayt theoduces a deceptive or misleading result; or
3) deceptively using metatags, keywords or othesicés/ methods to direct, drive, or divert Internet
traffic, or tootherwise mislead consumers.

D. REALTORS® intending to share or sell consumer informatiathgred via the Internet shall
disclose that possibility in a reasonable aatily apparent manner.

ARTICLE IX — ADVISORIES
An Advertising Advisory is issued when a REALTORmiger places an ad for real estate which violatgathe

above Advertising Rules and Regulations. TheseiRé&gns are reviewed several times each year hadged as
needed to reflect new laws and/or NAR regulations.

IFITIS ... THEN ...

First advisory A letter to inform REALTOR of thecorrect ad
with a copy of the ad and the correct procedure
shall be sent to the agent, the agent's broketrang
committee chairman.

Second advisory A second advisory letter (sameguloe as
above) and a request to meet with committee
member and/or committee chairman.

Third advisory After the 3rd advisory letter theadtising
Advisory Committee will review all 3 incorrect
ads and decide whether forwarding to the
Grievance Committee is warranted. The name
of the agent will be confidential. The
Committee will vote on whether to notify the
Grievance Committee.

Ad advisories are retained for a period of 12 menthhe exception would be those that have bedrts¢mne Grievance
Committee, under those circumstances, advisorgesedained until a decision is made by the Griega@dommittee.
Therefore, at the discretion of the Chairman, aidditeonal advisories necessary during this timeld@lso be forwarded
to the Grievance Committee.

Questions about any of the Rules and Regulations about the procedures may be directed to the Chairam or
other members of the Advertising Advisory Committeeor to the Association office.



