ROANOKE VALLEY ASSOCIATION OF REALTORS®
ADVERTISING RULES AND REGULATIONS
As of 3/1/2018
ARTICLE | - INTRODUCTION

These guidelines encompass all real estate -edetattivities whether conducted in person, eleateshy

or through any other means and all advertisinfyiting, but not limited to, newspaper, display atsgazines,
billboards, banners, telephone directory, yardsigamphlets, mailers, TV, radio, websites anchendids (e.g.,
Facebook, Craigslist etc.)

These Rules and Regulations have been compiledtfre following sources as a service of the Adsar
Advisory Committee of the Roanoke Valley Assodatof REALTORS®.

. National and State Association of REALTGR®IAR and VR).
. Code of Ethics and Standards of Practice.

. Virginia Real Estate Board

. Federal Truth-in-Lending Act, Regulation Z

. HUD

NOTE: It would be a good practice to retain aycopall advertisements submitted to the medid soei
media changes or omits something in your ad so aske it in violation of the Advertising Rules &
Regulations or the Truth-in-Lending Act, you wilive proof to present to show that the advertising
violation was not your fault.

ARTICLE Il - PROFESSIONAL STATUS DISCLOSURE

A- All firms and/or offices engaged in the advartgsof real estate in any media shall affirmativahd unmistakenly
disclose their professional status by includinthieir advertisements descriptive words such as REMR®, Real
Estate Broker, Realty, etc. or a legible REALTOR®d.

B- Any advertising done by a licensee on behalf of gangy must disclose that he/she is a REALTOR® or a
Licensee.

C- The preferred term REALTOR® or REALTORS® should eppin all ads and must, if used, appear in all
CAPITAL letters. Wherever feasible, include the RHOR® symbol.

D- Always separate the term REALTOR® from your nanren hame, and or specialty with punctuation. Db no
use descriptive words to modify the term REALTOR®Bse a dot or dash to separate any descriptive frona
the term REALTOR®.

DO USE ... DO NOT USE ...

John Jones, REALTC® John Jones REALTC
Better Homes Realty, Inc., Better Homes Realty, Inc.
REALTORS® REALTORS

Rod Smith, Inc., REALTO® Rod Smith REALTOI
Commercial Real Estate Se Commercial REALTOR
Resddential Real Estate Sa Residential REALTOR

E- ALL ADVERTISING IN ANY MEDIA (including yard signsy a REALTOR®, in which he or she has any
interest (whole or part) in a property must fullgclose the fact that he or she is an owner/ REBDRTor
owner/agent, or words to that effect. REALTORS® also required to disclose their owner/REALTOR® o
Owner/agent status, in writing in any purchageement.



F- THE PROPER TERM FOR MEMBERS of the AssociatioiRBALTORS® to use is the word REALTOR®.

There are no other proper terms. There are nolLRER® Associates. Check your business cards fouracy.

ARTICLE Il - COMPANY NAMES IN ADS

A-

All ads for listed properties or real estate sargimust display the complete firm name. The fiema must
appear as it appears on the firm's license unkesassumed name" notice has been properly fileat.irfstance, a
firm whose name is Better Homes Realty, Inc. MAY N@se Better Homes Realty in an ad without the Inc.
NOTE: This is for your protection as well as fbetprotection of the public.

All advertising must be under the supervision @& phincipal broker or supervising broker and innlaene of the
firm. The firm’s licensed name must be clearly $gibly displayed on all advertising. Firm's namest be
clearly readable by the general public.

All online advertising, including firm and/or persal promotion by REALTORS® shall disclose in a m@ble
and readily apparent manner the firm's name, tiyeaad state in which the firm’s main office is &ted or, if
applicable, firm's branch with which REALTOR® idilfited, and the REALTOR®'’s state(s) of licensuféese
required disclosures must be made either on thealike page or by a link on the viewable page thanie click
away from the required disclosures.

ARTICLE IV — ACCURACY IN ADS

A.

All advertising must be accurate and must naieaid.
EXAMPLES:

1. "$5,325.00 take over loan" cannot be writt&,000.00 buys this dream home."

2. A home that has been listed for 2 weeks or rhgrine same REALTOR® shall not be submitted for
advertising as “Just Listed”.

3. A piece of property having 4.95 acres canmoadvertised "5-acre tract."
4. A home priced at $55,000 cannot be advettiBeiced in Mid-50's." You must give exact price.

5. "Take over Loan" is misleading if it is usedwtgard to a loan that cannot be feasibly takem. dvXAMPLE
- A $70,000 home with a $15,000.00 loan balane®isa take over, unless the amount needed to takettoe
said loan is clearly stated. In a case wheredgh®ming balance is less than 50% of the sales,dtie amount
of the remaining balance should be stated in theMidleading advertising damages the credibilitalb
REALTORS®.

For additional information on “Take Over” loarsee ARTICLE V-A, EXCEPTION to item 5.

6. Itis misleading to advertise property as "FaleSif it has been sold and transferred.

7. Itis a violation to advertise a property ag $ale" if it has not been offered for sale witlisting agreement.

8. Wording in ads which can mislead the public antdi&e unfair advantage of fellow REALTORS® may
include: a. Anindividual agent cannot use thedv&xclusive" singularly or with any word or pheathat

indicates you are the only Agent or REALTOR® thatynshow or sell that property
(i.e., on signs the exclusive rider cannot be mlatext to the agent's name).

b. A company can advertise that it is the exclusivemgnot exclusive Agents, because a company

is singular not plural.
c. You cannot use the word "only" in any ad which vebaislead the public
EXAMPLE — DO NOT USE “Call Agent only, Joe Doe”.oM are not the only Agent.



ARTICLE V — TRUTH —IN-LENDING

The following does not begin to cover the full seagd the Truth-in-Lending Act as it affects our imess. It is our
interpretation of the Truth-in-Lending Act and aqyestions you have about compliance should be gyogieected to
legal counsel or the Federal Trade Commission.

A — TRIGGERING FULL DISCLOSURE
When one or more of the following statements appaaan ad, full disclosure is "triggered" andcabdit
information must be disclosed; otherwise the ads@mtent is considered deceptive or unfair. NOTEHA-in-
Lending disclosures must be grouped together agskpted clearly and conspicuously.

IF ANY OF THE FOLLOWING APPEARS IN THE AD ...| THEN YOU MUST DISCLOSE ALL OF THE FOLLOWING

INFORMATION ...
1. the down payment required, expressed in dollars or | « The cash price.
percentages.
EXAMPLE: "$1,000.00 down, "10% down", “$0 don | « The dollar or percentage amount of the down paymea
2. the amount of any installment payment. clear statement that no down payment is requir

(“$1,000 down, “$10% down”, $0 down”)
EXAMPLE: $400.00 per month "

3. the number of installments or period of payments. e The dollar amount of the loan or mortgage musitaeed
unless it may be easily calculated from the ad.

EXAMPLE: "30 year financing", "360 payments" EXAMPLE: 1.Cash price $50,000, 10% down pagin

4. the amount (in dollars) of any finance charge. (loan amount would be $50,000 less 10% orGR1H.
EXAMPLE: 2. Cash price $50,000, $10,000 dow

EXAMPLES: points, fees, or other finance clearg payment (loan would be $50,000 less $10,00840,000).
5. When advertising an assume loan and the word

“assume” is used, there must be a full disclosure « The amount of finance charge expressed as an U@nn

following. Percentage Rate” (Finance charge of 8 %% AHRE type
(“Assume” differs from “Take Over” as follows. Wih size for these words and numerals used in theadbe no
Assumed loan the terms remain the same as estadilisith | smaller than those used for stating the simplaargage
the current borrower. In a Take Over loan the teramd rate of interest.

conditions may be re-negotiated.)
« The number, amount and due date or period of patsne

SEE EXCEPTION BELOW scheduled to repay the delstor instance 360 monthly
payments of $240 including principal, intereakes and
6. The use of a simple rate of interest. insurance. This must be clearly defined.
EXAMPLE: $240 including principal, imtsst, taxes
EXAMPLE: “7% loans available”. and insurance. PITI may be abbreviated

e The deferred payment price (using that term), pixoethe
case of a sale on a dwelling or a loan securealfbgt lien
to purchase that dwelling. This rule applies toskales

EXCEPTION —To item 5, above - "Take Over Loan"alfroperty is being advertised as a "Take Ovenl-cand if there is a
second deed of trust; and if the amount of cashke over the loan is determined by the differdret@veen the combined first and
second mortgages and the price; and if you chapstte the monthly payment; then the paymentdtatest include the monthly
amounts of both the first and second mortgagetheltash needed to take over the loan is detedtipsubtracting only the first
mortgage from the price, and if you choose to aikethe monthly payment, then the first mortgaggnment only need be stated.

EXAMPLE - 1. Price: $37,500.00 First Mortgage &®.00 $250/mo P.I.T.l. Second Mortgage
$7,000.00 110 mo. P.I.
2. If you advertise $4,500.00 is needed to take the2loan, you cannot state monthly
payment as $250/month. If you advertise $10.80 cash needed, $250/month is the
correct payment.



EXAMPLES OF FULL DISCLOSURE include:
1. Cash price $35,000.00, $1,000.00 down paymentn@@tthly payments of $240.00 including
principal, interest, taxes and insurance, 8-1/2%ual Percentage Rate including 1/4% Mortgage

Insurance Premium.

2. Cash Price: $58,990.00, no money down. 360 egoathly principal, interest, taxes and
insurance payments of $453.00 for 30 years1d2% Annual Percentage Rate.

B. FOLLOWING TYPES OF GENERAL PHRASES IN AND OF BMSELVES WILL NOT TRIGGER
FULL DISCLOSURE. These include:

1. the price of the home (“from $39,950.00", a8 as $39,950.00").
2. “low down payment”, “low cash wkeel”, “no down payment”.

3. general non-specific statements referring taatrelability of financing. The phrases "FHA, VA
and conventional financing available"; "liblemgortgage rate available"; "bank financing avdidb
and "easy monthly terms" aceeptable.

4. phrases such as "closing costs inclimisdle price" are acceptable and do not trigigaiasure.

5. when advertising Property for Sale and the wttalee over loan" are used, there need not be full
disclosure and you may advertise certain items"likenthly payment" or "amount to take over loan"
and "finance charges".

6. statements that subsidies are available to ioebyaseller if no specific interest rates or terans
given. EXAMPLE - $1,500.00 DecoratinddMance to be paid by seller.

7. Simple Interest Rate. An advertisement magstatimple interest rate if the Annual Percentaae i
stated conspicuously. Full disclosure would notrlggiered as long as no other information is gjven
- down payment, monthly payment, etc.

C. ANNUAL PERCENTAGE RATE ON ADJUSTABLE RATE MORTAGES (including Re-negotiable

Rate Mortgages and Shared Appreciation Mortgagd®uti Negative Amortization). If Annual Percentage

Rate offered may increase after consummation, akbleertisement must state so.

EXAMPLE - 13% Annual Percentage Rate, subjedt¢oease after settlement.

NOTE: Be very careful when advertising adjustable mortgages and be certain you note theseaedes
subject tachange.

D. ANNUAL PERCENTAGE RATE ON FIXED BUYDOWNS. Whemore than one simple interest rate is
applied to the transaction, these rates may bertisled if all the interest rates and the limitewdrt during
which the rate applies are disclosed and the APSRatted.

EXAMPLE:
10% first year 11% 2nd year 1264 year
13% remainder of loan 13% Annaicentage Rate

E. GRADUATED PAYMENT LOANS AND MORTGAGE INSURANCE. If an advertisement requiring
disclosure promotes a mortgage in which paymeaty, then the advertisement must state the nunzer a
timing of the payments, the largest and smallagtents, and that other payments will vary betwihese
amounts._ EXAMPLE: (Printed clearly and conspiclgy $60,000.00 sales price, $10,000.00 down
payment, Annual Percentage Rate of 9%, 360 moptiyynents, the first 60 payments vary from $303000
$405.00. The remaining 300 payments are $436i0@ipal and Interest. Taxes not included.

NOTE: Annual Percentage Rates must be accueatglender can calculate the Annual Percentage Rate

-4-



ARTICLE VI — FAIR HOUSING

The following does not begin to cover the full regments of the Federal Fair Housing Act as ittesddo real estate.
The information and examples are given as guidgliodollow. Any questions you have about compl@should be
properly directed to legal counsel or to HUD.

A.

IFYOURADIS ...

THEN ....

« four (4) column inches or larger (Four

column inches would be the width of a sing
column and 4 inches long or, where more thg
one column is used, the combined length of {
columns used.)

The Fair Housing logo or the words “Equal Housing

éOpportunity” must be included.

n
heXCEPTION: The Printers Waiver appears
somewhere in the publication.

- areal estate brochure, regardless of size.

The Fair Housing logo or the words “Equal Housir
Opportunity” must be included.

* a real estate billboard.

The Fair Housing logo must be included.

e a magazine ad.

The Fair Housing logo can be omitted if the Logo
and The Printers Waiver appear somewhere in th
publication.

« a brochure or flyer for REALTOR® to
REALTOR use only.

The Fair Housing Logo can be omitteldowever if
the brochure or flyer is displayed publicly or used
promote the property in any fashion except
REALTOR to REALTOR, the Fair Housing Logo ¢
the words “Equal Housing Opportunity” must be

g

D

=

included

B. In any form of advertising, requirements or disinations based on a person's race, color, oligi
national origin, sex, elderliness, handicappedistair familial status (persons with children),sax
orientation or gender identity are prohibited. Tégal name of an entity that contains a religious
reference (i.e. Roselawn Catholic Church) or thamggaining a religious symbol (such as a crosiatgn
alone) which indicate a religious preference maysed provided a disclaimer is included in the ad.
Property that is exclusively for elderly may be adised as such as defined by the Fair Housing Act.

EXCEPTIONS such phrases as "bachelor apartment”, "mothemirsiate”, “desirable neighborhood”,
“family room”, “fourth floor walk-up”, “great view, “jogging trails”, “master bedroom”, “no bicycles
allowed”, “non-smoking”, “quiet streets”, “walk-idloset”, “walk to bus stop”, and “wheelchair range
permitted. Also acceptable are such secularizeastas “Santa Claus”, “Merry Christmas”, “Easter

Bunny”, and “Valentine’s Day”.



ARTICLE VII - SIGNS

A. Directional Signs — Use of the generic directibsign

IF YOUR LISTING IS IN ... THEN ...
Salem No directional signs are allowed.
Roanoke County Only the RVAR generic directional sign can be used.

Only MLS ID’s may be used to identify sign ownegshi
RVAR members who do not belong to MLS may use their
initials. Identifiers may only be placed in theasp
provided on the sign. Identifying letters may leemore
than 1 % inches high. Only one sign per corneersjted.
NOTE: No company names, phone numbers or other
identifying marks may be used.

EXCEPTION: The day of an open house, company
directional signs indicating the “Open House” canused
but theymus be removed immediately after the open ho
Roanoke City or the Counties of Bedford, Company directional signs or the generic directigign

Botetourt, Craig, Floyd, Franklin, may be placed on any corner, with the approvahef t
Montgomery or other areas served by theowner, if required.
RVAR

1. All directional signs are to be removed witfhours of settlement.

B. OPEN HOUSE SIGNS left on properties will beaaivertising violation. This is misleading to thebfic.
Any “Open House” sign, directional or otherwisepishibited on any day except the day of the opmrsé.
EXCEPTION: A day/time Open House sign may be plamethe subject property onlyzor example'Open
Sunday 2-5" may be placed on the property itsetfrgo the day of the open house. On the dadDpen
House, open house directional and company signsoe@jaced on any corner, with the approval ofovaer, if
required, but must be removed immediately aftemien house.

C. Only the “For Sale” signs of the listing brokeay be placed on the property. Prior to closinmdy the “Sold”
sign of the listing broker may be placed on thepprty, unless the listing broker authorized thepspating
(selling) broker to post such a sign.

D. "For Sale" or "For Lease" signs placed on prpiested with a licensed real estate firm mudast include the
firm's name and the firm's primary or branch offitene number.

E. ALL ADVERTISING IN ANY MEDIA (including yard signs) by a REALTOR®, in which he or she has any
interest (whole or part) in a property, must fuligclose the fact that he or she is an owner/ REAR® or
owner/agent, or words to that effect.

F. FINES FOR SIGN VIOLATIONS: Fines of $50 per kition become effective AFTER the first violationa
calendar year for the following;
1 — Using company signs as directional signs iaswehere only RVAR'’s generic directional
signs are permitted.
2 — Putting “Open House” directional signs iaqe# on any day except the day of the open house.
3 — Making any visible changes to RVAR'’s gengiirectional sign. EXCEPTION: A “For Rent”
attachment may be placed over the “For Sale” aftfaeoRVAR generic directional sign.



G. Appeal of Sign Violations

Appeal of any violation may be made by the agensddymission of a written request for appeal dird¢tethe
committee within 10 business days, along with atemi explanation, copy of the Violation Notice aanly
pertinent attachments. Review of the appeal skathbde at the next called meeting of the commitide agent
will be advised of the determination within sevéhljusiness days of the meeting.

The Advertising Advisory Committee, upon receipttioé written appeal, shall review the violation siolering
all information supplied by the agent and takeappropriate action.

If the Advertising Advisory Committee denies thepagl, the agent may re-appeal the violation by stiimg a
written request to the Board of Directors withinetwy days from receipt of notification of the dénigDnly
those materials and information which were avadabd the Advertising Advisory Committee when the
Committee made its decision will be consideredt®y Directors. The Advertising Advisory Chairpersaiti
present a summary of the violation and appeal ¢oDRirectors. The Directors may vote to either ughar
overturn the decision of the Advertising Advisorprimittee with regards to the appeal. The agent vl
notified of the Directors’ determination within v (7) business days of the Directors’ meetinge d@acision
of the Directors is final and binding and is ndbjgct to further review.

H. Payment of Fines

If an appeal is filed and the decision of the Adigarg Advisory Committee is upheld, payment of fime is due
within 30 days of the date of the appeal decision.

If no appeal is filed, payment of the fine is dugwm 30 days of the date of the violation notice.
Fines unpaid one (1) month after an appeal has filedrand denied, or if no appeal is filed, fronetdate of the
violation notice, may result in the suspension AR membership as defined in Article X, Section f5thoe
RVAR Bylaws.

I.  Sign Ownership
In cases where ownership of company signs, thainavéolation of RVAR Advertising Rules & Regulatis,
cannot be clearly defined, sign retrieval or caicecwill be referred to the broker of the firmwhom the sign
belongs. Signs, in violation, are required to &eieved or corrected within 72 hours. In the évhe sign is not

removed within this time frame, broker will be assed a fine of $50 AFTER the first violation inalendar year.

Article VIII - WEBSITES AND ELECTRONIC ADVERTISING

A. All electronic advertising, including firm and/personal promotion by a REALTGRhall disclose the
REALTOR®’s name, firm’'s name, the city and statevimich the firm’s main office is located, or, if
applicable, firm’'s branch with which REALTOR® isfiliited, and the state(s) of licensure in a reasts
and readily apparent manner. These required dis@esnust be made either on the viewable page ar by
link on the viewable page that is one click awayfrthe required disclosures.

B. The obligation to present a true pictureeipresentations to the public includes informapogsented,
provided, or displayed oER TORS” websites. RALTORS" shall use reasonable efforts to ensure that
information, including listing status, on theiebsites is current. When it becomes apparent tha
information, including listing status, on @R TOR®'s website is no longer current or accurateAR ORS”
shall promptly take corrective action.

All listing information shall indicate in aadily visible manner the date that the listing mfiation
was last updated.



C. The obligation to present a true piciareepresentations to the public includes imagée. use of
misleading images, includintages that been excessively altered or distorggutohibited.

D. When a third party controls thebsite, the firm name must be included and thiémkao the required
disclosures can be used ("one click away"). REBRS® shall make timely written requests for updat
reflecting material changes to listing statuproperty descriptions.

E. REALTORS® obligations to present a truetpie in their advertising and representations éopthblic
includes the URLs and domain names theyarsd prohibits REALTORS® from: (1) engaging in
deceptive or unauthorized framing of real eskabkerage websites: (2) manipulating (e.g., prtasg
content developed by others) listing conterany way that produces a deceptive or misleadisult;
or (3) deceptively using metatags, keywordstber devices/methods to direct, drive or divereint
traffic, or to otherwise mislead consumers.

F. REALTORS? intending to share or sell consumer informatiathgred via the Internet shall
disclose that possibility in a reasonable aadlily apparent manner.

ARTICLE IX — ADVISORIES

An Advertising Advisory is issued when a REALTOR®&mber places an ad for real estate services edlist

properties which violates any of the above AdvergjfRules and Regulations. These Regulationsesiewed and
changed as needed to reflect new laws and/or NgRagons.

IFITIS ... THEN ...

First advisory A letter to inform REALTOR® of thecorrect ad
with a copy of the ad and the correct procedure
shall be sent to the agent, the agent's brokettenc
committee chairman.

Second advisory A second advisory letter (sameguohoe as
above) and a request to meet with committee
member and/or committee chairman.

Third advisory After the 3rd advisory letter thevdtising
Advisory Committee will review all 3 incorrect
ads and decide whether forwarding to the
Grievance Committee is warranted. The name
of the agent will be confidential. The
Committee will vote on whether to notify the
Grievance Committee.

Ad advisories are retained for a period of 12 menthihe exception would be those that have bedrtaéime Grievance
Committee, under those circumstances, advisoreesedained until a decision is made by the Griegagdommittee.

Therefore, at the discretion of the Chairman, atditeonal advisories necessary during this timeld¢d@also be forwarded
to the Grievance Committee.

Questions about any of the Rules and Regulations about the procedures may be directed to the Assation
office.



